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IPL - Business model
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Source

Media rights’

Sponsorship
deals?

Team
sponsorship?

Franchise
sale?

Beneficia Spender Amount in INR
y P (figures are based on data for the period 2022-23)
= Disney Star — India TV rights -_rOtE.JI!J :'8h?§9 Zr:;)r5e7s5f(c);o5rg/sears
= BCCI-50% |= Viacom 18 (Jio)— India Digital g ’

= Teams —50%

rights, non-exclusive rights and
overseas digital and TV rights

= Digital rights — 20,500 crores
= Non-exclusive rights — 2,991 crores
= Overseas TV and Digital rights — 1,324 crores

= BCCIl-50%
= Teams —50%

= Title sponsors: TATA

= Official sponsors: Dream 11,
CRED, up, RuPay, Saudi Tourism
Authority, Swiggy Instamart, Upstox

=  Umpire sponsors: Paytm

= Strategic timeout sponsor: CEAT

Title sponsors — 670 crores

Official sponsors — 210 crores
Umpire sponsors — 28 crores
Strategic timeout sponsor — 30 crores

Teams

Gujarat Titans — Ather
RCB — Qatar Airways

Ranges from 50 — 120 crores depending on franchise

BCCI

RPSG group — Lucknow
CVC Capital Partners — Ahmedabad

Lucknow — 7,090 crores
Gujarat — 5,625 crores

Source: 1. JayShah & ET 2. ZeeBiz 3. MoneyControl 4. Business Today


https://twitter.com/JayShah/status/1536690609309683713?s=20
https://economictimes.indiatimes.com/news/sports/ipl-media-rights-sold-for-rs-48390-crore-f[%E2%80%A6]i-secretary-jay-shah/articleshow/92208961.cms?from=mdr
https://www.moneycontrol.com/news/trends/sports/ipl-2023-team-sponsorship-revenue-to-grow-10-teams-expand-revenue-streams-10323781.html
https://www.businesstoday.in/top-story/story/rpsg-groups-rs-7090-cr-bid-for-lucknow-ipl[%E2%80%A6]ill-prove-to-be-a-good-buy-sanjiv-goenka-310364-2021-10-25
https://www.zeebiz.com/trending/sports/ipl/news-ipl-2023-indian-premier-league-2023-ipl-revenue-ipl-sponsorship-deal-ipl-teams-ipl-brand-value-ipl-ticket-sales-ipl-franchisee-ipl-media-rights-ipl-internet-rights-mi-rcb-rr-gt-kkr-lsg-csk-mumbai-indians-royal-c

IPL - Business model Ireelife
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Brand valuation Ireelife

Team name Amount spent in 2008’ Current valuation® Brand appreciation
Mumbai Indians ;@Qﬁmﬁé 456 crores 10,673 crores 2241%
Chennai Super Kings ls(u,‘égs 371 crores 9,442 crores 2445%
Kolkata Knight Riders @ 306 crores 9,031 crores 2851%
Royal Challengers Bangalore 455 crores 8,415 crores 1749%
Delhi Capitals : 342 crores 8,497 crores 2385%
Rajasthan Royals (& 273 crores 8,210 crores 2907 %
Sunrisers Hyderabad W 436 crores 7,964 crores 1727%
Punjab Kings % 310 crores 7,594 crores 2350%

Team name Amount spent in 20222 Current valuation® Brand appreciation
Lucknow Super Giants ?%n“mm% 7,090 crores 8,825 crores 24%
Guijarat Titans @‘ 5,625 crores 6,979 crores 24%

Source: 1.Rediff, 2.Tol 3.CricBlog  Team logos — IPL website
USD into INR converted at the rate prevalent at the time of reporting


https://www.rediff.com/cricket/2008/jan/24bids.htm
https://timesofindia.indiatimes.com/sports/cricket/ipl/top-stories/ipl-rpsg-bags-lucknow-f[%E2%80%A6]ad-franchise-for-rs-5-6k-crore/articleshow/87268454.cms
https://timesofindia.indiatimes.com/sports/cricket/ipl/top-stories/ipl-rpsg-bags-lucknow-f[%E2%80%A6]ad-franchise-for-rs-5-6k-crore/articleshow/87268454.cms

Investment returns - IPL v/s Stock market Treelife

Below is a comparative analysis showcasing the potential outcome if you had invested INR 1,00,000 in IPL teams
versus the stock market

Investment Current Value
Mumbai Indians 22,41,000 22X
Chennai Super Kings 24,45,000 24x
Kolkata Knight Riders 28,51,000 28X
Rajasthan Royals 29,07,000 29x
Sensex 3,42,460 3X
Hindustan Unilever 1,311,032 13X
Reliance Industries 4,01,809 3X
Tata Steel 1,69,881 0.7x
SBI 2,59,200 1.6X
Infosys 7,05,928 6X
Wipro 415,807 3X

Source: .Rediff, CricBlog, NSE, BSE


https://timesofindia.indiatimes.com/sports/cricket/ipl/top-stories/ipl-rpsg-bags-lucknow-f[%E2%80%A6]ad-franchise-for-rs-5-6k-crore/articleshow/87268454.cms
https://www.rediff.com/cricket/2008/jan/24bids.htm

Where IPL stands with other leagues Ireelife
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Here are some unbelievable IPL stats that are guaranteed to blow your mind:

* [IPL emerged as the world's second most valuable sports league as its brand value increased to $8.4 billion’ on the back of new media rights auction and addition of
two new teams — Gujarat Titans and Lucknow Super Giants. National Football League (NFL) ranks first on this list of richest sports leagues in the world in 2023 with

$10.8 billion?

* |PL establishes its dominance among its competitors, surpassing all with an astonishing $13.4 million® for broadcasting rights per game, securing an impressive
second place in the league hierarchy, only surpassed by the illustrious NFL which reigns as the world's most valued sporting league, with each match commanding a

broadcast value of $17 million?

e Even the internationally beloved EPL, takes a backseat when compared to IPL and trails behind at $11 million3. NBA also falls significantly short at $2 million?3, clearly
highlighting the IPL's dominant performance in the global sporting landscape

* [IPL’s most valuable franchise, the $1.3 billion Mumbai Indians*, is now worth more than six MLB teams, 27 NHL teams and every MLS team

e CSK vs RCB match had a record-breaking 2.4 crore concurrent viewers on JioCinema?®
Source: 1. Zeebiz, 2. Sports brief, 3.Moneycontrol, 4. TimesNow, 5. ET

Disclaimer: The above is for information purpose only and does not constitute advice or a legal opinion and are personal views of the author. The possibility of other views on the subject matter cannot be ruled out. By the use of the said information, you
agree that the Author / Treelife is not responsible or liable in any manner for the authenticity, accuracy, completeness, errors or any kind of omissions in this piece of information for any action taken thereof.


https://sportsbrief.com/other-sports/32109-which-10-richest-sports-leagues-world-currently/
https://www.moneycontrol.com/news/trends/sports-trends/story-in-charts-the-rise-of-ipl-to-the-worlds-second-most-valuable-sports-league-8728321.html
https://www.timesnownews.com/sports/cricket/at-1-3-billion-mumbai-indians-is-ipls-most-valuable-franchise-forbes-report-article-91152589
https://economictimes.indiatimes.com/news/sports/csk-vs-rcb-match-notches-24-million-concurrent-viewers-on-jiocinema/articleshow/99579867.cms
https://www.zeebiz.com/trending/sports/ipl/news-ipl-2023-indian-premier-league-2023-ipl-revenue-ipl-sponsorship-deal-ipl-teams-ipl-brand-value-ipl-ticket-sales-ipl-franchisee-ipl-media-rights-ipl-internet-rights-mi-rcb-rr-gt-kkr-lsg-csk-mumbai-indians-royal-c

Want to know more? Get in touch with us Ireelife

support@treelife.in Mumbai HQ:
914/15/16 Pinnacle Corporate Park,
@ +91 98202 22758 /+91 022 6852 5768 Near Trade Centre, Bandra Kurla Complex,

Mumbai 400 051.
@% www.treelife.in

Delhi Office:

E1/3 FF, Jhandewalan Extension,
Nr. Jhandewalan Metro Station,
New Delhi 110 055.

Bengaluru Office:

1st floor, Mahalakshmi Chambers,
Follow us on: MG Road, Trinity Metro Station,

Bengaluru 560 001.
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The content of this document is for information purpose only and does not constitute advice or a legal opinion. It is based upon relevant law
and/or facts available at that point in time and prepared with due accuracy & reliability. Readers are requested to check and refer to relevant
provisions of statute, latest judicial pronouncements, circulars, clarifications, etc. before acting on the basis of this write up. The possibility of other
views on the subject matter cannot be ruled out. By the use of the said information, you agree that the Treelife is not responsible or liable in any
manner for the authenticity, accuracy, completeness, errors or any kind of omissions in this piece of information for any action taken thereof.
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